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Discussion Post: Informed Consent, Confidentiality and Debriefing in Research
Understanding the importance of ethical research principles require their application in actual research areas. It is for this reason that the paper is divided into two parts. The first part discusses the importance of the three substandard concepts used in research ethics, informed consent, credibility and debriefing. The second part portrays the application of these concepts in an area of entrepreneurial digital marketing.
Importance of Informed Consent, Confidentiality and Debriefing in Research Ethics
Informed consent helps to prevent challenges in decision making. Informed consent being a declaration of many intrigues that would result from the research, prepares individual stakeholders of the research on the dire decisions that are to come from the research.  The consent prepares stakeholders with information such as the safety of the participants, risks that may be encountered during the study, and possible results of the research. As indicated by Head (2020), consent additionally prevents legal challenges that often emanate when breaches of agreements put in place between the researchers and participants occur. A research study that follows all the ethical guidelines is stipulated to have fewer hiccups in decision making.
Confidentiality ensures the ultimate protection of the research itself and the identity of participants. Confidentiality is the core value of any research. Confidentiality, as illustrated by Stiles & Petrila (2011), is indicative of reasons why many organizations and government agencies use Certiﬁcate of Conﬁdentiality to protect the research and participants against unwarranted information access and disclosure. Additionally, most research studies carried out by individual entrepreneurs do not exhibit the names of the participants. Business research studies often only give the general sample information like professional backgrounds or occupations, age groups and inherent features depending on the purpose the study aims to look into in in-depth.
Debriefing is important in a research study as it gives the participants the necessary framework and purpose of the study. For instance, if the study is to find out the reasons why it is increasingly hard to make online purchases of prescription drugs by the older people, the researcher must brief the participants among whom the older people must be included. This concept legally guarantees the participant’s consent to be part of the study. Because they become fully aware of what the research which include, it becomes logical for them to choose whether to be part of the study or not.  As shown by Stiles & Petrila (2011) and van den Hoogen, Lo & Meijer (2016), debriefing helps to coach the participant on the reasons behind using rationality and lucidity for any deceptions in the research outcome.
Application of the Informed Consent, Confidentiality and Debriefing in Research
A research area that interests me is the entrepreneurial use of technology for marketing. Technology has created tools that can analyze ample data about customers and report back to the company for strategic decision making (Manti & Licari, 2018). In my case, I would use consent substandard to engage with a given number of online users across different ages to investigate the rate of their online purchases and subscriptions. I would seek their consent through social media to take part in my online digital marketing survey.  In addition, the information relating to private personal data such as names, localities and gross income of the participants would be kept as confidential from the third parties. Such private information is crucial in determining average customer loyalty and dependability (Manti & Licari, 2018).
Furthermore, debriefing would apply in informing my online participants the reasons why their participation is required. Debrief is supposed to create the rapport between the participants and the researchers. Lastly, additional research ethical substandard like reliability informs the credibility of the research. The reliability of the research ethically appreciates the procedures used in conducting the research to be formal and ethical. When a similar research study would be carried out, the same findings should be reached (Head, 2020). This is called replication of scientific studies. It is applicable in my case as many entrepreneurial operations use technological systems for marketing, retaining and managing customers and also to compete against rivals.
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